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Safe Harbor

Forward-looking Statements

This presentation has been prepared by ATRenew Inc. (the “Company”) solely for informational purposes. This presentation contains forward-
looking statements within the meaning of the U.S. Private Securities Litigation Reform Act of 1995. These forward-looking statements reflect
the Company’s current expectations and projections with respect to, among other things, our financial condition, results of operations, plans,
objectives, future performance, and business. These statements may be preceded by, followed by or include the words "aim," "anticipate,"
"believe," "estimate," "expect," "forecast," "intend," "likely," "outlook," "plan," "potential," "project," "projection," "seek," "can," "could," "may,"
"should," "would," "will," the negatives thereof and other words and terms of similar meaning. Forward-looking statements include all
statements that are not historical facts. Such forward-looking statements are subject to various risks and uncertainties. Accordingly, there are
or will be important factors that could cause actual outcomes or results to differ materially from those indicated in these statements. Among
these factors are risks related to the “Risk Factors” identified in the Company’s F-1 filing with the U.S. SEC. There is no assurance that any
forward-looking statements will materialize. You are cautioned not to place undue reliance on forward-looking statements, which reflect
expectations only as of this date. The Company does not undertake any obligation to publicly update or review any forward-looking
statement, whether as a result of new information, future developments, or otherwise.

Market and Industry Data

This presentation includes information concerning economic conditions, the Company's industry, the Company's markets and the Company's
competitive position that is based on a variety of sources, including information from independent industry analysts and publications, as well
as the Company’s own estimates and research. The Company’s estimates are derived from publicly available information released by third
party sources, as well as data from its internal research, and are based on such data and the Company’'s knowledge of its industry, which the
Company believes to be reasonable. The independent industry publications used in this presentation were not prepared on the Company’s
behalf. While the Company is not aware of any misstatements regarding any information in this presentation, forecasts, assumptions,
expectations, beliefs, estimates and projects involve risk and uncertainties and are subject to change based on various factors.



Our Mission

To give a second life to all idle goods
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Our Vision

To enable pre-owned consumer

electronics transactions and services
globally by leveraging technology
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AHS Recycle
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Transactions and Services Platform in China'’

AT RENEW

QNE @BII/IB VAHSDEVICE

Paipai
Marketplace Marketplace

International Business

RMB22.3 Billion, up 72.9%

Total GMV in 9M21

RMB5.3 Billion, up 66.3%

Total revenues in 9M21

Source: CIC
Notes: Y
(1) For pre-owned consumer electronics in OZP,
(2) As ofSepie 0, 2021. :

22.1 Million, up 35.6%

Number of products transacted in 9M21

956 Stores

Covering 195 cities in China2

15.2% of Total Net Revenues

Service revenue as percentage of total net
revenues in 3Q21

48.0% YoY Increase

Total revenues in 3Q21




Home Market Opportunity

China is the world’s largest consumer electronics market with huge potential for increasing the penetration rate of circulation.

New Devices Shipment Volume' (2020)

(million) (million) (RMB billion)

3.0x Penetration“

@- 2,615

ok 967

538

o 252

2020 2025

Source: CIC

Note: Devices including smartphones, tablets, laptops and other categories such as true wireless stereo headsets, smart bands, smart watches, digital cameras and lenses, sports cameras, e-
books, and game consoles

(1) Shipment volumes for new consumer electronics;

(2) Total number of devices in use for consumer electronics devices, which counts functional machines with a lifetime lower than 10 years;

(3) Distribution GMV to merchants and individual buyers, calculated as the scale of order submissions;

(4) Represents penetration rate of traded pre-owned consumer electronic devices relative to number of consumer electronic devices in circulation, which is calculated as: number of unique
traded pre-owned devices divided by total number of devices in circulation.



Inefficient Traditional Value Chain and Our Solutions

Transformative solution provider bridging the gaps along the entire value chain

o o
Users at recycling end Recycler Dealer1 Dealer N Retailer Users at purchasing end
X Lack of trustworthy and X Lack of quality inspection and fair pricing X Lack of trustworthy purchase
Traditional convenient recycling x Low efficiency of circulation due to lack of channels
Players CNERnEIE standards X No quality assurance
X Concern over data privacy
== —p w—
OED]UR QmBmnE 3IBIB
Our AHS Recycle PJT Marketplace Paipai Marketplace
Solutions C2B B2B B2C

v Convenient access v' Define industry standards v Broad selection of certified

v’ Trusted brand v" Improve product turnover pre-owned products

v’ Stringent data policy v’ Broaden sourcing and distribution scope ¥’ 1-year quality assurance



Our Evolution

On June 18, 2021, ATRenew became a publicly traded company, listing on the New York Stock Exchange under the symbol ‘RERE.’

Accumulating supply
chain capabilities and
know-how

C2B Offering

OEMD]R

From 2011

20Mm

Started procuring pre-owned consumer
electronics

2014
Expanded offline

2015

Cooperated with e-commerce platforms

Building eco-system
and industry
infrastructure

B2B Offering

Q
Bineg
PIT

Marketplace

From 2017

2017

Adopted automation technologies in
operation centers

Late 2017

Launched PJT Marketplace, a B2B
platform

Extending
competencies to end-
consumer

B2C Offering

3538
Paipai
Marketplace

From 2019

2019

Acquired Paipai Marketplace, a B2C
platform, from JD Group

Growing our influences
globally

International
Business

O AHS DEVICE

From 2020

Since 2020
Further strengthen international presence
via AHS Device



We Built the Circulation Ecosystem for Pre-owned Devices in China

Standardized Inspection, Grading, and Pricing

Increasingly ) .
Automated & Highly Proprietary & Innovative

o = E ” Q Accurate Technologies

Consumers on

;E;E JD.com Channel
Paipai
Marketplace Consumers on

New Channels
Website and APP AHS Store Network

Resellers
Brand Partners e-Commerce Partners

Q Mom-and-Pop
=

PJT Value-added

@ Marketol Service Providers
arketplace
] 7 Centralized Operation Centers! P

3P Merchants
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. . . Exporters
Third Party Electronics 67 City-level Operation Stations!
Merchants Retailers
3 Days Average Processing Time?2
N End-to-End Coverage and Standardization of the Value Chain L)

Additional Value-added Service Offerings
Proprietary Technology and Al Capabilities

Notes:
(1) As of September 30, 2021, including both self-operated and jointly operated stations;
(2) According to CIC report.



Key Investment Highlights

Our scale and capabilities to define industry standards

Our continuous ESG initiatives



Our Scale and Capabilities to Define Industry Standards

]
m Inspection
38 Criteria to be

inspected automatically

Online Recycling: Multiple online Offline Presence: stores and
for trade-in self-service kiosks in cities in China'
Grading
40 grading tiers set for each device
model and used for bidding
Extended Reach: 140,000+ Large volume: ~ = million consumer products

merchants registered as sellers on

PJT Marketplace! transacted in

— Pricing

| = Based on millions of
—— biddings and transactions

Digital

Security
Data erasing conducted at
storefront and facilities

~7% ~70%

~15%
Categories we transacted on the platform

Notes:
(1) As of September 30, 2021.



Proprietary Testing, Grading, and Pricing Technologies

Our State-of-the-art Operation Centers

@ Wide-ranging Coverage in China

Shenyang
o Tianjin
Shijiazhuang
Taiyuan Linyi
Nanjing

Zhengzhou
Chengdu teei O changzhou

O Wuhan o O Shanghai

Chongaing T
angzhou

Guiyang  Changsha ~ Nanchang

Kunming BDongguan
@ 7 centralized operation centers!

g KH 67 city-level operation stations!

Notes:
(1) As of September 30, 2021, including both self-operated and jointly operated stations;
(2) Including certification or inspection process;

(3) Including inspection and report generating, grading, pricing and order fulfillment.

2
il

Enhance Efficiency of
Business Operation

i

Improve Service
Accessibility

Provide Adequate
Processing Capability

Reduce Error Rate and
Labor Cost

alll &> Advanced Technology and Streamlined
O Process

Hardware

Exterior Inspection i
Inspection

Comprehensive
and Standardized
Report

Interior Inspection

(N J
Y

Average 6 Hours Inspection
Time?

&
Ef Standardized crade

10



Overview of AHS Recycle (C2B)

C2B - efficiently sourcing supply of all phone types

Offline Sources!

S s 2 A

548 AHS 395 AHS 1,500+ Self- Pick-up
Self- Jointly- service Services
operated operated Kiosks
Stores Stores

Online Sources

T BTN VMALLYS: @ ™,

JD Group V Mall Xiaomi Mall AHS
website &

APP

Value Added Services
Data Data Onsite Phone Instant
Migration Erasing Inspection, Screen Repairs
Crading & Insurance
Pricing

7 Operation Centers

]

Inspection Grading

O B

Pricing Sales Processing

Power Accessories
Bank Purchase
Rental

3535
Paipai
Marketplace
2C platform

Qg
PIT

Marketplace
2B platform

Devices sourced from AHS portals are sold either through PJT Marketplace or Paipai Marketplace

Notes:
(1) As of September 30, 2021.




AHS Stores lllustration

Q Enhanced Consumer
Y Experience

Highly Efficient
Transaction Scenarios

Established Trade-in

Infrastructure
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Overview of PJT Marketplace (B2B)

B2B - enabling third-party merchants’ trade-in programs and transactions

Operating
Center
Inspection

72% Inspected in
Operating
Center!

28% Inspected by
Third-party
Merchants!

i

Proprietary Certification
and Grading Standards

PJT

Marketplace

4-5%
Commission Fees

Optimized Inventory
Turnover

Standardized Certification
of Devices

Notes:
(1) In terms of GMYV for electronics, 9M2021.

Pricing and Supply Chain

Listing Services

Management

Resellers

Mom-and-Pop

Stores
Q 1IN E € Auction
Process
Value-added
Service
Providers
Order Matching 3-day Return Exporters

and Fulfillment Policy

Fewer Middlemen

Lower Transactions
Costs

13



Overview of Paipai Marketplace (B2C)

B2C - fulfilling consumers’ demand for quality products and superior experience

POP Model

Devices not going through
operation centers

Consignment Model
Devices certified in operation
centers

Operating
Center
Inspection

Mobile Phones

Notes:

Laptops

Customer

Product Search or  Device Certification
and Pricing Support

Recommendation

Paipai

Marketplace

3535

Shipping and 7-day Free 1-year Quality
Handling (4-10% Return Policy Warranty!
depending on

models)

Tablets Digital Camera Luxury Goods

(1) For pre-owned consumer electronics sold in our own flagship stores.

Consumers on JD.com

L —a
y ,?\ ;F\ channel

Consumers on Paipai
Selection Retail stores

"\ Consumers on
livestreaming platforms

Household Items Books

14



Paipai New Distribution Channels lllustration

Paipai Selection Stores

* Integrated offline store and mini warehouse
* In-store sales via livestreaming

* Sourcing demand from private domain traffic

Upgraded Branding and Packaging

* Premium pre-owned
devices

» Professional quality
inspection

 l-year warranty & 7-
day free return

15



Highly Synergistic Relationship with JD.com

Among JD’s famous customer value propositions “ZZ R4F#",
ATRenew promotes and emphasizes “#7” for ID’s core 3C
category, while adding more services and touchpoints for ID’s
customers.

— Jon Liao, former Chief Strategy Officer of ID.com

532 million of JD's annual
N o active customer
accounts!

.

54% of JD's revenue is
from consumer electronics
and related categories?

Notes:

(1) In the twelve months ended June 30, 2027; (2) For the year ended December 31, 2020.

c2B

Recycle via JD Portals » 1-stop trade-in on new device
sales

Launched “1-stop Trade-in”

Started to provide instant Boosted JD's omnis
recycling discount on JD’s new AL SRR =
collaboration device sales before provided more offline
with JD.com fulfillment at AHS stores o ces
2015 2019 2021
Acquired Paipai and obtained .
) Increased retail products
exclusive BCA to sell pre-
; , sourced from customers
owhned categories to ID’s
and small merchants
consumers
B2C

POP light model » More devices sold with certification and warranty

16



Entrepreneurial and Prudent Management Team

Kerry Xuefeng Chen Yongliang Wang
President / COO

;R

Daniel Wang
m VP of PJT Marketplace
N

HUAWEI

Founder & CEO Becky Du

VP of AHS Recycle

S

Rex Chen Chen

CFO

=4 Deloitte

Fangxiao Lai
VP of Paipai Marketplace

¥ FUR

Michael Guo

VP of International Business

T

HUAWEI

17



Our Continuous ESG Initiatives

ATRenew published its first ESG report in Aug 2021, highlighting long-term initiatives on mitigating its environmental impact and expanding its social

contributions.

1. Prioritize user privacy and strengthen data security protection
2. Promote recycling and strive to become a leader in carbon reduction in the industry

3. Establish a high-caliber ESG Committee

2020
‘ IR, HARWARS

Environmentally Friendly
Business

P2

Extend the usage of pre-owned goods
worldwide, while reducing electronic
waste and metal pollution

Build a standardized and greener supply
chain with a manageable carbon footprint

Social Responsibility Initiatives

4 Starting in 2018, launch public welfare
initiatives to assist underprivileged
children in rural areas

¥ Donate pre-owned iPads to children
for digital learning experience

STANDARDS

Board of
Directors

ESG

Committee
(ESGC)

ESG Working Group

Internal Business
Functions Divisions

Governance Improvement

Establish a three-tier architecture for
ESGC management under the ESG
framework

Identify key ESG topics and
strengthen timely communication
with both internal and external
stakeholders



Strong Top-line Growth Momentum

Continued Sequential Revenue Growth

Strong Year-on-year Growth

RMB million

= Net Product Revenues = Net Service Revenues

1,962
1,868

1,644
1,514
1,326
1,196
: I

1Q2020 2Q2020 3Q2020 4Q2020 1Q2021 2Q2021 3Q2021

ATRENEW R8s £

Total +38.1% +118.8% +56.2% +48.0%
Service +86.7% +136.8% +77.9% +67.3%
Product +33.2% +116.2% +53.1% +45.0%

1,962
1,868
1,644
1,514
1,326
1,191 1,196
692
4Q2019 4Q2020 1Q2020 1Q2021 2Q2020 2Q2021 3Q2020 3Q2021

19



Favorable Revenue Mix and Monetization Capabilities of Marketplaces

Net Product Revenues m Net Service Revenues

0.5%

2.4%

4.1%

4.6%

(o)
S 51%
12.6% 15.2%
(o)
33.6% 94.9%
87.4% 84.8%
2018A 2019A 2020A 302021

Notes:

(1) Net Service Revenues /GMV for Online Marketplaces.

2018A

2019A

2020A

3Q2021

20



Improving Margin Structure and Profitability

12.8%
12.0%

3.3%
2.5%

2018A 2019A 2020A 3Q2021

Notes:

(1) Net Revenues — Merchandise Costs — Fulfillment Expenses - Share-based Compensation Expenses, divided by Net Revenues. SBC Expenses occurred in 3Q 2021.

2
2018A 2019A 2020A 3Q2021
(1.5%)
(3.0%)
(7.1%)
(13.6%)

(2) Non-GAAP adjustments include amortization of intangible assets resulting from business acquisitions and share-based compensation expenses.

21



